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An Introduction to BLOGGING  

What does blogging offer?

Blogs play a key role in nurturing and educating customers 
and potential customers, as well as boosting your search 
engine ratings by adding content to your site and 
encouraging inbound links.

What must I think about before posting content?

Make content accessible and easily digestible by including 
lists and bullet points, and write with your keywords in mind. 
Keep it diverse, both by using a number of bloggers within 
the organisation and by focusing on different aspects of your 
business.

Blogging doesn’t always have to be written, visual 
images work well with blogs to engage with your audience.

A reverse checklist (“How Not To…”) can be effective in 
attracting inbound links because it’s unexpected.
  
Respond to and comment on current events, interview 
thought leaders or ask them to write a guest blog, and use 
research, polls and statistics as the basis of your blog to 
make it more compelling.

What are the medium’s key features?

• Commenting on blog posts starts conversations and 
 engagement.  Encouraging others to comment on your 
 posts can often be as simple as including a question.

• Blogs can engage with potential customers by providing 
 a searchable link that takes them to your website. 

• A well written and resourceful blog improves your 
 organic search results, and can help position you as a 
 expert  thereby adding credibility to yourself and your 
 business.

• Blog posts are an easy way to add content to your site, 
 to help show the culture and personality of the 
 company, without detracting from your main website 
 messaging.

How do we make our blogging effective?

Establish a blogging strategy with goals and benchmarks. 
Identify and recruit in-house and external bloggers, 
and link your blog to other pages on your website.

Respond to comments within 24 hours.  

Ensure blog content focuses on warnings, advice and 
problem solving, and humanise it as much as possible so 
that readers can relate and respond to it.  Don’t advertise 
– inform!

Encourage sharing of content by inclusion of social sharing 
buttons on your blog pages and promote the posts through 
your social media channels.
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Want to know more?

To find out more about how Blogging could help you 
engage with your customers contact us for a free no 
obligation chat.
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